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Step 1
Blog : Web + Log => We blog
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Look past the yakkers,

PR hobbyists, an political mobs.
B Your customers and rivals are * =i
figuring blogs out. Our advice:
Catch up...or catch you later.
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Source : Ansgar ZerfraB, Euroblog 2006
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Step 6 : ( )

(@)

1) About Kia BUZZ

2) Hello there. Welcome to Kia BUZZ.
Kia BUZZ is Kia's official blog for sharing information on Kia
vehicles, news, information and opinions. Kia BUZZ is written by a
3) wide range of Kia experts and management from across the
organization to help bring Kia closer to its customers, industry
opinion leaders and car enthusiasts.
4) In order to help you enjoy Kia-BUZZ at its fullest, here is some
information for you.

5)

Kia-BUZZ's Goal
6) » Kia Motors wants to create a two way communication
community, an environment where all members of the media,
7) customers, bloggers, journalists, automotive enthusiasts,

consumers and even the “"competition” around the world can

share and discuss Kia's products, brand and marketing

8) activities.

9) Kia BUZZ Guidelines
» Kia BUZZ supports the Blogger's Code of Ethics as posted in
10) www.cyberjournalist.net. We will abide by the three main
principles of the Bloggers Code of Ethics and thereby "be honest
B e T T o A L e L L L

: About Kia-Buzz, http://www.kia -buzz.com/?page id=3
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Step 10 :

1)
2)
3)

- http://junycap.com/blog/58

- http://junycap.com/blog/380
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Final Tip : 10

6. CEO !

10. !
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